
THE POWER OF BRAND 
VISUALS IN HIGHER ED

We grow enrollment by attracting the right 
students and influencing their parents, peers and 
counselors. At the heart of that effort is creative.



WHAT WILLIAM & MARY TOLD US

The visual identity of the School of Education should match its 
stature visually. While their visuals were performing satisfactorily, a 

delta existed between their existing creative collection and the 
authentic essence of the programs. Advance Education 

recommended a retooling of the creative collection to match the 
uniqueness of the experience, keeping the decision journey and 

channel strategy in mind. 

We sought to achieve
Less Text | Visually Arresting | Reflective of the Diversity of the 

Student Population | Built for the decision Journey



PREVIOUS CREATIVE



REFRESHED 
CREATIVE



REFRESHED 
CREATIVE



REFRESHED 
CREATIVE



REFRESHED 
CREATIVE



THE RESULTS WERE IMMEDIATE

CTR INCREASED 
BY .11

.05% .16%
NOVEMBER 2024 DECEMBER 2024

Display became the 

#4 driver 
of new potential 
students to site 

(moving from #6 in 
November, and 

outpacing search)

+132%
Prospective 

students to site

+300%
IN KEY 
EVENTS

MONTH OVER MONTH



CONSIDER HOW 
REFRESHING THE 
CREATIVE CAN 

AMPLIFY WHAT’S 
POSSIBLE FOR YOUR 
INSTITUTION
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